DRAFT PROJECT SELECTION CRITERIA

The measures under the OP will be implemented tfir@alls for proposals and/or procurement contragsdescribed in Article 158 of IPA Implementing
Regulation, projects submitted by national publidies and project proposals submitted following ¢hé for proposalill be assessed or selected in
accordance with the below mentioned admission aleton principles.

1. PRIMARY EVALUATION: ADMISSION CRITERIA (YES/NO)

Projects will be analyzed in terms of the naturéhefinterventions, eligibility of actions, eligiity of the region, budgetary limitations, eligiiyl of applicant
or beneficiaries, etc. as defined in the relevamtspof the RCOP and ineligible projects will benghated prior to the qualification and grading @ges which
will be carried out in accordance with the seletfwinciples. The projects and project proposals v eligible for the secondary evaluation proddbat
ALL of the below mentioned questions are answesetY&S”,

1 Is the intervention eligible under any of the measures of R€O YES/NO

2 Will the project be applied inside any of the target regions fO®t| does the project supports the competitive positionY@&S/NO
any of the target regions of RCOP ?

3 Does the applicant(s) and the beneficiary(s) of the proiigdble for RCOP ? YES/NO

4 Can the action proposed in the project be completed withibutiget limits? (Min and Max limits....... ) YES/NO

5 Can the action proposed in the project be completed withidutration limits? (Max. 36 months) YES/NO

2. SECONDARY EVALUATION: SELECTION CRITERIA

The project proposals which pass the admissionegsosuccessfully will be grouped under each measwtgraded in accordance with the below mentioned
strategic and measure specific selection criteria,;



Priority 1: Improvement of Business Environment

Measure 1.1: Development of Industrial Infrastructue

Strategic Criteria for Selection

1 Is the beneficiary of the project located in one tbé Growth Centres ? (A list of Growth Centers piovided unde
"Regional Concentration Strategydf the Chapter on Strategic Prioritie®
Yeg... points)
No(O points)
2 Is the measure which the project falls under one ofrtbasures prioritized for the target region of thejget as described in
Table 46 of the Chapter on Strategic Priorities.
Yeg.... points)
No(0 points)
3 Does the target sector of the project is one ofittiestrial sectors prioritized for the target regiof the project as described |in
Table 47 of the Chapter on Strategic Priorities.
1% Priority Sector(.... points)
2" Priority Sector(.... points)
3 Priority Sector(.... points)
4™ Priority Sector(.... points)
Non-Prioritized Sectorg0 points)
Not applicable (horizontal projecti4 points)
4 Does the project supports the inter-regional coapan between the target region and the rest ofcthentry as described "Inter-
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)
No(0 points)
5 Does the project supports the inter-regional ccatpmr between the Growth Center(s) and its/theiteniand as described "Inter-

Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)

No(0 points)




Measure Specific Criteria

Project maturity and readiness

Projects supporting the facilities intended to beduicommonly by a wider range of beneficiary enises.

Projects enhancing the occupancy ratio insiderttiestrial sites, particularly the establishment@hmon technical and social
facilities inside the industrial sites.

Projects contributing to the overall employmentamaty

Projects supporting the innovative and high tecbgykectors.

Projects contributing to the overall synergy wither measures, particularly the establishment ofraon technical and social facilitig
encouraging the creation of clusters and netwaslkdeacribed in measure 2.2.

2S

Projects with environmental sustainability namedytributing to energy efficiency and use of reneleamnergy.

Projects supporting women and young entreprendigadvantaged persons and start-ups.

O 0|N| OO0l WIN|F

Involvement of TOBB, TESK, sectoral foundations @sdociations, regional chambers of industry amgngerce, craftsmen and
artisans.

[EN
o

The administrative and technical capacity of thedfieiary to achieve the targets and the risksddmeproject.

[EEN
=

Projects seeking complementarity and synergy wighother Community Programmes namélyFiVP and CIP.

Measure 1.2: Creation and Development of Financinfnstruments

Strategic Criteria for Selection

1 Is the beneficiary of the project located in one tbeé Growth Centres ? (A list of Growth Centers pi®vided under
"Regional Concentration Strategytf the Chapter on Strategic Prioritie®
Yeg... points)
No(0 points)

2 Is the measure which the project falls under one oirtbasures prioritized for the target region of thejget as described in
Table 46 of the Chapter on Strategic Priorities.
Yeg.... points)
No(0 points)

3 Does the target sector of the project is one ofittiestrial sectors prioritized for the target ragiof the project as described |in




Table 47 of the Chapter on Strategic Priorities.
1% Priority Sector(.... points)

2" Priority Sector(.... points)

3" Priority Sector(.... points)

4™ Priority Sector(.... points)

Non-Prioritized Sectorg0 points)

Not applicable (horizontal projecti4 points)

4 Does the project supports the inter-regional comten between the target region and the rest ofcthentry as described "Inter-
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)
No(0 points)

5 Does the project supports the inter-regional coatpmr between the Growth Center(s) and its/theiteniand as described "Intefr-

Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)
No(0 points)

Measure Specific Criteria

Project maturity and readiness

Supporting the existing market-oriented funds wheey pursue objectives compatible w|
the objectives of the RCOP

Where necessary, establishing new market orientedisfto pursue the objectives of the
RCOP

Existence of adequate administrative and techiegadcity of the beneficiary to implement
the project

Involvement of TOBB, TESK, sectoral foundations asbociations, regional chambers
industry and commerce, craftsmen and artisans.

of

Projects seeking complementarity and synergy vii¢hather Community Programmes

N o O B~ W N

Projects supporting women and young entreprendigadvantaged persons and start-ups.




Measure 1.3: Improvement of R&D, Innovation, Technéogy and ICT Environment and Infrastructure

Strategic Criteria for Selection

1 Is the beneficiary of the project located in one tbé Growth Centres ? (A list of Growth Centers piovided under
"Regional Concentration Strategydf the Chapter on Strategic Prioritie®
Yeg... points)
No(0 points)

2 Is the measure which the project falls under one ofrteasures prioritized for the target region of thejget as described in
Table 46 of the Chapter on Strategic Priorities.
Yeg.... points)
No(0 points)

3 Does the target sector of the project is one ofittiestrial sectors prioritized for the target regiof the project as described |in

Table 47 of the Chapter on Strategic Priorities.
1* Priority Sector(.... points)

2" Priority Sector(.... points)

3" Priority Sector(.... points)

4™ Priority Sector(.... points)

Non-Prioritized Sectorg0 points)

Not applicable (horizontal project points)

4 Does the project supports the inter-regional comtjem between the target region and the rest ofcthentry as described "Inter-
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)

No(0 points)

5 Does the project supports the inter-regional coafper between the Growth Center(s) and its/thaiteniand as described "Inter-
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)

No(0 points)




Measure-Specific Criteria

Project maturity and readiness

[EEN

2 Projects supporting facilities intended to be useasimonly by a wider range of beneficiary entergrise

Projects enhancing the occupancy ratio inside §kesTDZs and TDCs, particularly the establishmehtommon technical, social
and production facilities inside the sites

w

Projects having high commercialization potential @int projects between private sector, univegsitind public institutions for
R&D, innovation and technology transfer

Projects with environmental sustainability namedptributing to energy efficiency and use of renelwamnergy

Projects supporting women and young entreprendigadvantaged persons and start-ups.

Involvement of TOBB, TESK, TUBITAK, TTGV, universés, public research institutions, foundations assbciations for R&D,
innovation and technology, regional chambers ofigtiy and commerce, craftsmen and artisans

Administrative and technical capacity of the betiafiy to achieve the targets and the risks facetthéyroject

|| N o O b~

Projects seeking complementarity and synergy witeroCommunity Programmes lik€ FWP and CIP

Measure 1.4: Improvement of Tourism Infrastructure, Promotion and Marketing Activities

Strategic Criteria for Selection

1 Is the beneficiary of the project located in one tbé Growth Centres ? (A list of Growth Centers piovided under
"Regional Concentration Strategytf the Chapter on Strategic Prioritie®
Yeg... points)
No(0O points)

2 Is the measure which the project falls under one oitéasures prioritized for the target region of thejgrt as described i
Table 46 of the Chapter on Strategic Priorities.
Yeg.... points)

No(0 points)




3 Does the target sector of the project is one ofittiestrial sectors prioritized for the target regiof the project as described |in
Table 47 of the Chapter on Strategic Priorities.
1% Priority Sector(.... points)
2" Priority Sector(.... points)
3" Priority Sector(.... points)
4™ Priority Sector(.... points)
Non-Prioritized Sectorg0 points)
Not applicable (horizontal projecti4 points) (For Tourism not applicable)
4 Does the project supports the inter-regional comfjen between the target region and the rest ofcthentry as described "Inter-
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)
No(0 points)
5 Does the project supports the inter-regional coatpmr between the Growth Center(s) and its/theiteniand as described "Intefr-

Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)

No(0 points)

Measure-Specific Criteria

Project maturity and readiness

Competitiveness-oriented infrastructure and proomdtharketing activities having direct impact on therism attraction of the region
and having a substantial effect to increase thesioarrivals

Takingo into account of the priorities and longrigulans of the Ministry of Culture and Tourism

The existence of adequate administrative and teahoapacity of beneficiary authorities

Projects with environmental sustainability namedytributing to energy efficiency and use of renelamnergy

oUW NP

Projects supporting women and young entreprendisagdvantaged persons and start-ups




Priority 2: Strengthening of enterprise capacity aml foster entrepreneurship

Measure 2.1: Enhancement of R&D, Innovation, ICT ad entrepreneurial capabilities of SMEs

Strategic Criteria for Selection

1

Is the beneficiary of the project located in one tbé Growth Centres ? (A list of Growth Centers piovided under
"Regional Concentration Strategydf the Chapter on Strategic Prioritie®

Yeg... points)

No(0 points)

Is the measure which the project falls under one oitéasures prioritized for the target region of thejgrt as described i
Table 46 of the Chapter on Strategic Priorities.

Yeg.... points)

No(O points)

Does the target sector of the project is one ofittiestrial sectors prioritized for the target regiof the project as described
Table 47 of the Chapter on Strategic Priorities.

1% Priority Sector(.... points)

2" Priority Sector(.... points)

3" Priority Sector(.... points)

4™ Priority Sector(.... points)

Non-Prioritized Sectorg0 points)

Not applicable (horizontal projecti4 points) (For Tourism not applicable)

in

Does the project supports the inter-regional coatpmn between the target region and the rest ofcthentry as described "Inte
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.

Yes(.... points)

No(0 points)

r-

Does the project supports the inter-regional coafper between the Growth Center(s) and its/thaiteniand as described "Inter-

Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)
No(0 points)




Measure-Specific Criteria

1 Project maturity and readiness

2 Basic information support projects contributing twerall employment capacity and supporting thewuative and high technology
sectors

3 Involvement of the Union of Chambers and CommoHxghanges of Turkey, TUBITAK, TTGV, universitiebetfoundations and
associations for R&D, innovation and technology, $kectoral associations and regional chamberslagtry and commerce in the
basic information support projects

4 Consistency and complementarity of the basic in&diom support projects with other Community Prograes and OPs

5 Projects having high commercialization potential @int projects between private sector, univegsitind public institutions for R&D,
innovation and technology transfer

6 Basic information and consultancy support projegils particularly focus on the below mentioned eptéses, entrepreneurs and

aspects:

- Enterprises operating in the Growth Centres @epto achieve the strategic target to allocat@F s of the total budge
of the OP Regional Competitiveness for Growth Gentr

- Start-ups

- Enterprises established inside the industrial sites

- Enterprises using high technology having R&D antbiration potential

- Projects having high employment generating capaci

- Women, young and disadvantaged entrepreneurs haddisadvantaged persons

- Projects having elements/components for the enwiggtial sustainability namely contributing to eneggficiency and
use of renewable energy will have priority.

—

- The administrative and technical capacity of thedfieiary enterprise to implement the project Wil taken into accoun




Measure 2.2: Strengthening of Cooperation in Indusy Corporate Sector

Strategic Criteria for Selection

1 Is the beneficiary of the project located in one tbeé Growth Centres ? (A list of Growth Centers pi®vided under
"Regional Concentration Strategydf the Chapter on Strategic Prioritie®
Yeg... points)
No(0 points)

2 Is the measure which the project falls under one oirtbasures prioritized for the target region of thejget as described in
Table 46 of the Chapter on Strategic Priorities.
Yeg.... points)
No(O points)

3 Does the target sector of the project is one ofittiestrial sectors prioritized for the target regiof the project as described |in

Table 47 of the Chapter on Strategic Priorities.

1% Priority Sector(.... points)

2" Priority Sector(.... points)

3" Priority Sector(.... points)

4™ Priority Sector(.... points)

Non-Prioritized Sectorg0 points)

Not applicable (horizontal projecti4 points) (For Tourism not applicable)

4 Does the project supports the inter-regional comter between the target region and the rest ofcthentry as described "Inter-
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)

No(0 points)

5 Does the project supports the inter-regional coatpmr between the Growth Center(s) and its/theiteniand as described "Intefr-
Regional Cooperation Strategy" of the Chapter aat8gic Priorities.
Yes(.... points)

No(0 points)




Measure-Specific Criteria

Project maturity and readiness

Projects aiming at establishment and improvemenebtforks and clusters between the target regiodgtee rest of the country as
well as between the growth centres and their Hamdr

Projects aiming at establishment and improvemenebtforks and clusters in the Growth Centres irotd achieve the strategic
target of SCF to allocate 70-80 % of the total latd OP Regional Competitiveness for Growth Centre

Basic information support projects which suppoet $kctors showing a high geographical concentratitime target regions

Involvement of the Union of Chambers and CommoBxghanges of Turkey, TUBITAK, TTGV, universitiegcsoral associations
and regional chambers of industry and commercagichnformation support projects

Projects seeking complementarity and synergy vii¢ghother Community Programmes

Projects targeting the establishment and exterwdioetworks with EU Networks

Projects with environmental sustainability namedptributing to energy efficiency and use of renelamnergy

O|OINO| O] W NP

Projects including women and young enterprisestisatlvantaged persons
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ANNEX |
Concentration Strategy of the RCOP

In the process of determining strategic prioritiesy points of socio-economic analysis have been
identified and transformed into the SWOT analyaiterwards, the issues in the SWOT analysis have
been categorised to clarify the Asset Clusters figinengths and opportunities and the Problem
Clusters from weaknesses and threats.

Within the context of its logical flow, the RCOPeittifies a global objective and a set of specific
objectives addressing the diagnosis derived from $bcio-economic and the SWOT analysis.
Accordingly, a set of priorities, measures andiklégactions in compliance with the®™®evelopment

Plan”, “Industrial Policy Document for Turkey (Towds EU membership)”, “SME Strategy and
Action Plan”, and EU policies on enterprises, indusand SMEs as well as the strategies and

objectives defined in the MIPD and the SCF document

However, the volume of funds available under theOROs not sufficient to have a direct macro-
economic impact on regional development. Thussitessential to ensure a strong sectoral and
geographical concentration to achieve the higmegact in the areas of intervention.

The RCOP takes particular care therefore to ensiseong selectivity on the interventions, sectors
and regions to be supported in order to reinfohume éfficient and effective use of funds through
sustainable measures.

In this regard, the concentration strategy of th@OR is based on three pillars namely: the
"Competitiveness Mdp the 'Sectoral Concentration Tablésand 'Growth Centre Classificatioh
which set out the principles for identificationafteria to be used in the selection of projects.

In addition to these three pillars, the RCOP attactextensive importance tmter-regional
cooperationand identifies two principles to prioritize thissiuie in the project selection level, the
interaction of growth centres' with their hinterlad and thenteraction of the target regions with the
rest of the countnyparticularly on R&D, innovation and networking issu

For all the measures under the RCOP, the callrgegt proposals will be non-restrictive and open t
all regions in the target area. However, duringghgect selection phase, projects will be priegt
according to the detailed project selection cité@sed on the concentration strategy of the RCOP.

Competitiveness Map and Concentration Strategy fomterventions

The strategy for the concentration of interventiamgler the RCOP has been derived from the
Competitiveness Map of Turkewhich was developed as an outcome of a commonoeueinic
model.

This econometric model uses 42 different indicai@sonomic, demographic, social, employment,
tourism and other socio-economic indicators) in MUT level and identifies a competitiveness index
for each NUTS Il region by weighing each indicatoth a certain coefficient according to its relativ
impact on the competitiveness concept. As a resulhap which demonstrates different level of
regions with different competitiveness has beeméat.

The map, showing each NUTS Il region with a colélam lighter to darker which represents the
competitiveness level from the lower index valuehtgher, is used to identify five different areas
consisting of NUTS Il regions with similar compaténess levels.

Different maps, comparing NUTS Il regions in terofispecific indicators individually like number of
manufacturing enterprises or number of projectsrstied to 8 FWP and group of indicators like

12



financial or tourism indicators, have also been eflgped and analysed together with the
competitiveness map in order to get an idea ablmpotentials and needs of regions as well as the
eligible interventions to be supported in thoseaeg,

Competitiveness Map of Turkey

Basic infrastructure, entrepreneurship and stadansultancy and financial supports, inter-regional
and inte-institutioral partnership.ourisi

Basic infrastructure, entrepreneurship and stastiygports and consultancy, diversified financigdmsart
mechanism, interregional and regional partnershiprisectoral synergy, tourism

Training on export, productivity and product deysteent, institutionalisation and ICT usaggchnology
transfer and upgrading, certification and standatitin, credit guarantee system, , tourism,

Clustering, new technologiegenture capital and credit guarantee system, eatifin and standardisation
R&D and ICT usage, IPR,

[ [
il

R&D, Innovation,ICT infrastructure, international and interregioaghergy and partnership and IPR

Taking into account the competitiveness index aragh,nand the indicators regarding the “Leading
Industry Sectors in Provinces”, “The Sectoral Coiaion in Manufacturing Industry in the 12
NUTS Il regions and 15 Growth Centres) and incoree gapita for each NUTS Il region, it can be
stated that the target regions of the RCOP is magdpehind from rest of the country in terms of
industrialisation. Besides, there is a huge depandef the industrial enterprises on agricultunadl a
raw material products in the target regions.

When the structural unemployment, low employmemiegation capacity, low level of skilled labour
force, low level of export, high dependency on imed inputs, insufficient usage of R&D,
innovation and technology, insufficient utilisatiari financial resources, production patterns and
created added value of the target regions are takeraccount together, it is clear that the redias
lagged behind the rest of the country in termsegfianal development and competitiveness and is
subjected to the inter sectoral destructive cortipati

Input costs are still high in production costs wiétinong predominance of low added value product
segments.

Even though the high dependency on the agricultm@lstrialisation has a high potential in job
creation, difficulties in capital formation stillepsist. Furthermore, the share of low technology
products both in total manufacturing industry pratéhn and in exports is still very high.

At the same time, technologic improvements/upgmdiim the production process cause
unemployment in the target regions.

13



Concentration Strategy for Interventions

In order to establish the concentration strategytffe interventions of the RCOP, the competitivenes
map has been modified to show solely the targeibbnegwhich consists of the NUTS Il Regions

having a per capita income below 75% of Turkishrage and three groups of regions having similar
competitiveness level have been identified. .

The Group of Target regions in terms of Interventon

These three groups of NUTS Il regions have beerssiflad according to their level of
competitiveness, from the lower competitivenesgindalue to the higher, in order to identify spiecif
measures and interventions eligible for each gafupgions.

Within this framework the RCOP initially re-defindlae target regions as,

TR-A1 )
TR-A2
TR-B2 - Low Competitivenesged)
TR-C2
TR-C3
_/
TR-B1 )
TR-82
TR-83 >  Medium Competitiveneggreen)
TR-90

TR-C1
TR-63 High Competitivenegblue)
TR-72

This re-definition forms the basis for the concatitn of certain measures of the RCOP in certain
areas.

Even though the development levels (current sibmatand potential) of the regions are not
homogeneous, classifying similar needs for differeegions by using the above mentioned

Regional Competitiveness Operational Programme 7200 9)



methodology will lead to implement the measurea similar way in the regions which have similar
problems.

Within this framework, the interventions of the Quatitiveness Map, which cover “basic
infrastructure, entrepreneurship and start-up, witerscy and financial supports, inter-regional and
inter-institutional partnership activities”, willebintensively used in the low competitiveness negjio
Nonetheless, in order to increase the businesg,sfmarism activities shall be used as an alteveati
method in the regions which do not have meaninghtential in terms of industry especially in
manufacturing.

Besides, the interventions of the Competitivenesgp Mhich aim to increase “the capacity of the
business representative organisations and intaioet among these organisations” will be supported
in order to meet the needs of the region. The kslkabent and improvement of networks among the
NUTS Il regions or provinces in the low competitiess regions such as common production or
marketing processes will be supported.

Interventions which cover institutionalisation afiterprises, consultancy services on business and
product improvement, interregional and regionakmenshipwhich help sectoral transformation will
be intensively used. The activities regarding hsectoral partnership having potential for
development will be supported if they do not havéeatructive competition character.According to
the tourism potential of the regions, tourism dtidg may be supported in the rest of the NUTS Il
regions in the low competitiveness regions.

In the high competitiveness regions, the measumg@ to increase added value and to cope with
international competition will be intensively use@ihe consultancy activities on increasing the
productivity, export capacity and basic infrastaset which will serve these kinds of measures will
also be supported.

The approach which is developed for the first paogmning period (2007-2009) may be reformulated
in future programmes, taking into consideratiort@@t and regional needs. One of the major aims of
the intervention strategy is to support the regionsising different measure for different periodsi
complementary manner.

From this point of view, it is foreseen that a miet (combination) of the different measures shall b
used in a common region in order to improve théoss@nd to increase the capacity of the enterprise
to cope with the market conditions and sectoraldi@mation as well.

Besides, it will not be the right approach to psitla projects which are not in the interventiorni@ec
or eligible region for the measures concernedhlawe utmost importance in achieving the targets set
out in the RCOP.

The regional and measure basis intervention syyatéghe RCOP is set out in the below mentioned
matrix. (SeeTable 46 Contributions of the sectoral, regional and |lostalkeholders have been also
taken into account and reflected in regional andsuee basis intervention strategy of the RCOP.
With the development of this strategy, geographicaicentration of the RCOP’s measures has been
ensured. According to this strategy, all the measwf the RCOP can not be implemented in all
regions. In the geographical and sectoral stratiegglopment process, the socio-economic analysis of
the Programme was also taken into consideration.

In order to provide sectoral concentration, by gsihe NACE code system (not in sub sectoral
definition) the target sectors are listed in teoh®UTS Il and province level in the tables men&dn
hereunder.

Therefore, the measures which are eligible forétated region will be intensively used by keepimg
view the sectoral intensity for each NUTS Il regammd provinces including Growth Centres.
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The Concentration Strategy with its justificatiosgletailed further il\nnex 5 - Table 55 of OP
Strategy for Sectoral Concentration

The below mentioned Tables are prepared with toeging approach of the intervention strategy.
The Table orPrioritized Sectors in the Target regionSeeTable 47) covers the NUTS Il regions
which are grouped in the low, medium and high caditipeness regions.

Strategy for Regional Concentration

Another critical issue on geographical concentrati® to allocate the 70-80 % of the resources
through the 15 Growth CentreK.Mara , Samsun, Kastamonu, Malatya, ElaZTrabzon, Kayseri,
Sivas, G.Antep, Diyarbak r,.Urfa, Erzurum, Batman, Van, and Karas mentioned in detail in the
SCF document.

Inter-Regional Concentration Strategy

In order to ensure close inter-regional cooperatidgthin the target regions and between the target
regions and rest of the country, the RCOP has dpedl an Inter-regional Concentration Strategy
based on two different principles. These are ghelow:

Interaction of Growth Centres' with their hinterdan
Interaction of the target regions with the restra# country particularly on R&D, innovation
and networking issues.

These principles will be prioritized during the jet selection phase.

As stated in the MIPD, while the RCOP measures béllmainly implemented in the 12 NUTS I
regions giving particular importance to the 15 Gtowentres, this concentration shall not preclude
the implementation of measures supporting natipoaties and institutions or projects which have a
regional dimension and which contribute to enh@heecompetitiveness of the less developed regions.
Therefore, each region in the 12 NUTS Il regionsvall as the rest of the country will be eligible
under Measure 2.2.

Within this framework, during the project selectipimase, priority will be given to integrated regibn
development projects aiming to improve co-operatizagtworking and clustering between the target
regions and relatively developed regions of thentgu especially in the fields of R&D, innovation
and technology usage under the RCOP measures “hWenqment of R&D, Innovation, Technology and

ICT Environment and Infrastructure”, “Providing Badnformation and Consultancy Support for

Enterprises”, “Strengthening of Cooperation in Isitiy Corporate Sector”.
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Table 46:Regional and Measure Basis Intervention Strategy dhe RCOP

NUTS Il REGIONS

0
[}
S
?
©
[}

=

LOW COMPETITIVENESS MEDIUM COMPETITIVENESS
TR-Al TR-A2 TR-B2 TR-C2 TR-C3 TR-B1 TR-82 TR-83 TR-90

Q
Q

: Eligible Measures
%] : Non eligible Measures

Principles explaining the Concentration Strategyttef RCOP on interventions and data givernTable 46 indicating the measures vs. regions will be
extensively used while preparing the project seaatriteria and projects will be assessed andegtad accordance with the limitations for interiens as
described inrable 46.

Note This table should be analysed by considering botizbntal and vertical axes.
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NUTS I

Provinces

Table 47: Prioritised Sectors in the Target regions

1% Prioritized
Sector

SECTORS — LOW COMPETITIVENESS

2" Prioritized
Sector

3 Prioritized
Sector

4" Prioritized
Sector

Non-
prioritized
Sector

Manufacture of

Manufacture of

Manufacture of

Manufacture of

Erzurum food products wood and wood . chemical - -
furniture
and beverages products products
Manufacture of - )
. Mining and Growing of
TR-Al Erzincan food products and f -- - -
beverages quarrying vegetables,
Manufacture of food .
Bayburt Ivllggttijéz;cture of products and ML:r;Lngi:nd -- - -
P beverages quarrying
Manufacture of Manufacture of
Ar food products and| wood and wood - -- - --
beverages products
mﬁg;’;a;gl_”e of Manufacture of Manufacture of
Kars L food products and wood and wood -- - -
metallic mineral beverages roducts
TR-A2 products g p
Manufacture of Mining and Manufacture of wood
I dr food products and . -- - -
b quarrying and wood products
everages
Manufacture of Manufacture of
Ardahan food products and| wood and wood - -- - --
beverages products
Manufacture of Manufacture of Manufacture of
Van food products wood and wood other non-metallic -- - -
and beverages products mineral products
Manufacture of Manufacture of
Manufacture of wood
Mu Lood products and Ieatger and leather and wood products | - -
TR-B2 everages products
Manufacture of Mining and
Bitlis food products and uarrgin - -- - --
beverages quarrying
Manufacture of Manufacture of Manufacture of basic|
Hakkari food products and| wood and wood metals and fabricated -- - -
beverages products metal products
Manufacture of Manufacture of Mining and mﬁgﬁaﬁl—”e o c’\:lfﬂlgsﬁgi Manufacture of
Diyarbak r food products textile and wearing 9 . - .
quarrying metallic mineral | and chemical machinery
and beverages apparel
products products
TR-C2 Manufacture of
Manufacture of Manufacture of h )
h ) basic metals and Growing of
.Urfa food products textile and wearing fabricated metal vegetables. nuts | -
and beverages apparel 9 !
products
Manufacture  of| Manufacture of food| Manufacture of basig
Mardin other non-metallic| products and| metals and fabricated -- - -
mineral products | beverages metal
Manufacture of Manufacture of Mining and g‘naewifs;tsufngf Manufacture
Batman food products other non-metallic quar rgi ng chemical wearing -
TR-C3 and beverages mineral products products apparel
Manufacture  of Minin and Manufacture of othe
rnak food products and 9 non-metallic mineral| -- - -
quarrying
beverages products
Manufacture  of| Manufacture of food Manufacture wearin
Siirt other non-metallic| products and| 9. - -
) apparel
mineral products | beverages
---------------------------------------------------------------------------------------------------------------------------------- 18
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SECTORS — MEDIUM COMPETITIVENESS

NUTS Il Provinces = -
S (v 2 T 4 Non-
1% Prioritized s 3 Prioritized . S
Sector Prioritized Sector Prioritized Other prioritized
Sector Sector Sector
Manufacture of Manufacture
Malatya food products and \(/)vfet:;i(glg and - - - -
beverages apparel
Manufacture of Manufacture
Manufacture of Mining and other non- of machine
Elaz food products and 9 llic mi | d Inery - -
beverages quarrying metallic mineral and equipment
TR-B1 products n.e.c.
Manufacture of Manufacture of
Bingol food products and other”r_mn-_ | Fafm":g of -- - -
beverages metallic mineral| Animals
products
Manufacture of Manufacture of
. basic metals
Tunceli Loeovc:e goggcts and and fabricated | - - -
9 metal products
Manufacture of Manufacture Manufacture of Mining and
Kastamonu wood and wood of wearing food products quarrying - -
products apparel and beverages
Manufacture of mggﬁifsgturae n%f Manufacture of Mining and
TR-82 Cankr food products and equipmell:l}; textile and quarrsing -- --
beverages wearing apparel
n.e.c.
Manufacture of Manufacture of | Manufacture of
Sinop other non-metallic | food products | wood and wood - - -
mineral products | and beverages | products
Manufacture of Manufacture Manufacture of Manufacture
Samsun food products and of basic metal machinery and of wood and - -
beverages equipment n.e.c. | wood products
Manufacture of Manufacture of .
Tokat food products and | wood and wood Mdr;'rn%r?nd th:;\rlfrf]ac;ureec;fl - -
beverages products quarrying 9.app
TR-83 Manufacture of ngﬁifsgur:n%f Manufacture of
Corum food products and . y other non-metallic | -- - -
beverages equipment mineral products
9 n.e.c P
Manufacture of L Manufacture of
Amasya food products and Mining and machinery and - - --
b quarrying .
everages equipment n.e.c.
Manufacture of Manufacture Manufacture of
Trabzon food products and | of wood and other transport - - --
beverages wood products | equipment n.e.c.
Manufacture of Manufacture of - Manufacture of
Mining and other non-
Ordu food products and | wood and wood / A - -
b quarrying metallic mineral
everages products products
Manufacture of Manufacture of | Manufacture of
Giresun food products and | wood and wood| machinery and - - -
beverages products equipment n.e.c.
TR-90 Manufacture of
Manufacture of other non- Manufacture of
Rize food products and metallic mineral wood and wood - - -
beverages products products
Manufacture of Manufacture of | Manufacture of
Artvin food products and | wood and wood| machinery and - - -
beverages products equipment n.e.c.
Manufacture of Manufacture of Manufacture of
GUmi hane food products and wood and wood - - -

beverages

furniture

products
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Manufacture

Manufacture of Manufacture of Manufacture of Manufacture of of chemicals Mining and
Gaziantep | textiles and textile | food products rubber and plastic fabricated metal and 9
) quarrying
products and beverages products products chemical
products
TR-C1 Manufacture of Manufacture of Manufacture of
Ad yaman | textiles and textile | food products and| chemicals and -- -- -
products beverages chemical products
Manufacture of Manufacture of Manufacture of
Kilis food products and | textiles and fabricated metal - - -
beverages wearing appeals | products
Manufacture
H Manufacture of Manufacture of Manufacture of wood Manufacture of of rubber and
atay food products and ; basic metals and : --
basic metals and wood products . plastic
beverages fabricated metal
products
TR—63 Manufacture of Manufacture of Manufacture of
K.Mara textiles and food products fabricated metal - - -
wearing appeals | and beverages products
Manufacture of Manufacture of
. . .| Manufacture of wood
Osmaniye | food products and | textiles and textile and wood products -- -- -
beverages products
Manufacture of Manufacture of Manufacture of
Kayseri : textiles and machinery and - - -
Furniture . ;
textile products equipment n.e.c.
(I\)/{ﬁgtj;aoc;?re of Mining and Manufacture of food Manufacture of
TR-72 | Sivas metallic mineral uar gin products and machinery and - -
quarrying beverages equipment n.e.c.
products
Manufacture of Manufacture of Manufacture of textiled Manufacture of
Yozgat food products and | other non-metallic basic metals and -- -

beverages

mineral products

and textile products

fabricated metal

* The provinces shown in bold marks are Growth @G=nt

Targeting

RCOP is targeted at SMEs operating particularihe

located in the 12 NUTS Il regions having a GDP gagiita (PPP) below 75 % of the national average

Manufacturing industry and

Tourism sector

and particularly in the 15 Growth Centres.

Joint projects and networking activities implementautside the target regions which support the

competitiveness of the target regions will alseelgible within the scope of this priority.
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